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Yili is the NO.1 in Asia and global top 8 Chinese dairy company.

Yili owns the largest scale and the most perfect product line in China dairy industry.

2008 2010

2017

Yili is the unique enterprise in China who conforms to Olympic Standard and World Expo Standard, providing dairy products for both

Beijing 2008 Olympic Games and 2010 Shanghai World Expo. In 2017, Yili became the Official Dairy Products Partner of the Olympic

and Paralympic Winter Games Belijing 2022, which made Yili the only sponsor for both Summer and Winter Olympics games.
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Financial Data




RMB(million)

Revenue

Core Business Revenue

Gross Profit

Gross Profit Margin

Operating Profit

Financial Highlights

Growth Rate

12.3%
12.1%
9.9%
-0.75ppt

28.8%

2017 Q1
15,790
15,351

5,897

38.4%

2018 Q1
19,753
19,526

7,556

38.7%

Growth Rate

25.1%

27.2%
28.1%

+0.28ppt




YNl =T = e s [Uled sl The market share of our ambient products
was 35.5% in 1%t quarter, up 1.91 ppts YoY.

Chilled Products The market share of our chilled products
was 17.6% in 1%t quarter , up 1.42 ppt YoY.

TRV =e)dIER The market share of our infant milk formula
was 6.1% in 15t quarter, up 0.72 ppt YoY.
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Selling Expense Ratio G&A Expense Ratio

22.8%

5.7%
e

18.5%

e
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Accounts Receivable Turnover (Days) Inventory Turnover (Days)
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Net Cash Flow from Operating Activities Capital Expenditure

Unit: RMB million Unit: RMB million

3,946

3,419 3,351

2013 2014




Dividend Rate




770 75

Total revenues to be Total profit before tax to be

RMB 77 billion RMB 7.5 billion

We will adhere to the belief of "Yili represents the highest quality” and continuously enhance the globally leading full-chain end-to-end self-control quality
system and efficient risk control system.

Following the market development trend, we will lead the industry through continuous innovation and will proactively expand the international business to
achieve sustainable and healthy growth of our business.

We will continue to take “Precise Marketing, Lean Operation and Precise Management" as the guidance to strengthen our core business ability.

We built an resources sharing platform to serve for our business development in the new era.

We will srengthen the practice and inheritance of Yili culture to enhance the cultural foundation of our company.







Belief

“Yili” represents the highest
quality.
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Vision

Becoming the most trusted
healthy food provider
around the world.
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Core Values

Excellence Accountability

Innovation Win-Win
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The Spirit of Yili

Be loyal, trustworthy, Be courageous in meeting Be extremely disciplined,
grateful, and value challenges, diligent in highly efficient in
emotions overcoming them execution

Be vigilant, Be self-disciplined and
over-innovative self-reflective, fostering
a virtuous atmosphere
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Nourish for Life

It is the provider of healthy
food and also the advocator
of healthy lifestyle
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