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Yili is the NO.1 in Asia and global top 8 Chinese dairy company.

Yili owns the largest scale and the most perfect product line in China dairy industry.

Yili is the unique enterprise in China who conforms to Olympic Standard and World Expo Standard,
providing dairy products for both Beijing 2008 Olympic Games and 2010 Shanghai World Expo.
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Address from Chairman o

In my opinions, there are two kinds of people: the ones who drink milk and the

L_________________ W
T mm O"€s Who do not. My goal is to combine the two kinds of people into one, the

ones who drink milk and enjoy the nutritional and healthy lifestyle by drinking

milk.

—— Pan Gang, President of Yili Group
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Pan Gang, the Chairman and President of Yili Group
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External Recognition

President Pan enjoys the special




ISR

The “global networking” and the “along-the-supply-chain innovation" strategy
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Operating Efficiency

Accounts Receivable Turnover (Days)

Accounts Payable Turnover (Days)

Data source: Company Data
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Cash Flow and Capital Expenditure o
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Our Culture R

Becoming the most trusted
healthy food provider
around the world.
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Soul of Brand

Nourish for Life

It is the provider of healthy
food and also the advocator
of healthy lifestyle
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DISCLAIMER

This material is provided by the Inner Mongolia Yili Industrial Group Co., Ltd. (the "Company"). This
presentation is a simple description, which is for reference only, not a complete version. Material involving

industry, strategy, vision and other forward-looking statements is not substantive commitment to investors.

Investors should be aware of investment risks.
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