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Financial Highlights

2018 Q1 2019 Q1

RMB(million) Growth Rate Growth Rate




Ambient Products

Chilled Products

Infant Milk Formula


















Culture and Brand
Management







Vision

Becoming the most trusted
healthy food provider
around the world.




Core Values

Excellence Accountability

Innovation Win-Win



The Spirit of Yili

Be loyal, trustworthy, Be courageous in meeting Be extremely disciplined,
grateful, and value challenges, diligent in highly efficientin
emotions overcoming them execution

Be vigilant, Be self-disciplined and
over-innovative self-reflective, fostering
a virtuous atmosphere












